Membership: MBACC, MBACVB and MIBAHA dues are included

Base Budget Bronze Silver Gold Platinum

Upgrade Membership to a Level: non 1/6 7/ 1/2 Full )
advertiser pg ad pg ad pg ad pg ad pg ad

Categorical listing in vacation guide - Dining Grid

Two listings in Grand Strand Living (one categorical & one alphabetical) “ n “ “ “ “

Brochure distribution at chamber visitor centers

Referrals/Availability program through call center

Link in appropriate section of Web site based on membership

Increased size of vacation guide ad included in over 1 million
MBACVB visitor guides (Hard & Soft cover) at no additional cost

Listing in vacation guide advertising supplement
sent to targeted distribution of 875,000 travelers

Quarter-page ad in vacation guide supplement
sent to targeted distribution of 875,000 travelers

Half-page ad in vacation guide supplement
sent to targeted distribution of 875,000 travelers

Coupon Booklet (online, soft cover guide pull-out booklet)

GrandStrandRestaurants.com link

X X X X X X

X X X X X

1/4 page soft

1/3 page hard 1/2 page both full page both 2 pages both 4 pages both

Opportunity to purchase additional CVB advertising options at stated rates - n “ “ “ “

Free inquiry leads

VOLUME BASED PACKAGE PRICE™ with 1% ree)

Marketing destination program - collect
1% of gross retail sales/charges/fees

Preferred Locations - available to volume based only

Locations available - Inside front cover, Inside front cover facing,
Ad facing table of contents, Inside back cover and Inside back
cover facing $16,800 each on first-come, first-served basis

FIXED BASED PACKAGE PRICE*

$325 FREE $2,975

$3,125 Value

85,775 $10,525 $22,375

$7350 $14,200 $20,500 $31,000 $57,250

*Rates are based on a base sales volume up to $250,000 and go up incrementally. Please ask your sales representative for rate based on your annual volume.

Additional Incentives for Volume Based Participants
« Chamber TV inclusion Logo placement on map
- Enhanced Web site link including video and a banner ad

+ Micro-site (SeeMyrtleBeach.com) - no lodging links on home page allowed

- E-Newsletter promotions (provide all dining volume based members free inclusion in one (1) e-newsletter promotion)

- GrandStrandRestaurants.com - Featured Restaurant of the Month .

Guidelines
Qualified Advertisers

All fair share members in the Additional Services, Amusements/Attractions, Golf, Nightlife,
Recreation, Restaurant, Retail and Theater categories may advertise.
*Out-of-state advertisers add 30%

Reserving Space

Please keep in mind the following conditions of advertising:

+ Advertiser must be a Myrtle Beach Area Convention & Visitors Bureau (MBACVB) member in
good standing to place insertion order.
Insertion order must be signed and returned to sales department by August 15, 2008.
Insertion orders may be faxed back to 843-916-7258, attention sales department.

Rates
Published rates are net to the MBACVB and are not agency commissionable. Out-of-state
advertisers add 30%. Advertisers must pay their ad space in full on or before August 18, 2008.

In the event that the advertiser fails to pay by August 18, 2008, the MBACVB has the right to
delete that advertiser from publication and turn the debt over for collection. If payment is not
received by August 18, 2008, the MBACVB may take any or all of these actions: (a) remove the
advertiser and the ad from the publication; (b) downgrade to a base membership in the MBACVB;

(c) enlist the assistance of legal and/or credit collection services.

Book Layout

NEW - Ads will be grouped together by content (Accommodations, Play, Dining & Golf) and
organized alphabetically by size (2-page spreads all together followed by full page ads,
1/2-page, 1/4-page and 1/6-page ads). This will improve readability of all ads. Alphabetical
order may not be exact, but will be as close as possible.

Advertisers will be categorized based on current membership records. Mlembers may purchase
only one advertisement per membership, with exception of preferred locations, and will be

placed in only one section of the guide.

Vacation guide is one perfect-bound guide.

GrandStrandRestaurants.com - Featured Chef of the Month

Ad Layout
Ad layouts must adhere to the following guidelines:
+ Minimum space purchase is 1/6-page vertical.
+ Maximum space purchase is two facing pages.
« All1/4-page ads must be vertical and all 1/2-page ads must be horizontal.
(ask Sales Representative for samples)
- No rate boxes, pricing and or $ amounts of any type, will be permitted in vacation guide ads.
- Pricing is allowed in visitor guide(s) ads.
- Coupons are not allowed in any ads.
- Advertiser cannot mention other destinations or non-MBACVB members within their ad.

NEW - Color-coded borders will be used to help identify grouped content in guide. This will
also allow consistent page numbering and branding on the bottom of the pages, see ad specs
for details.

Advertisers will control the creative design of their ads. MBACVB will present advertiser with
color border samples of the section pages in advance to help facilitate creative direction. Pace
Communications will NOT be providing free creative services to advertisers this year. They will
assist in design & layout for a fee. Contact Pace Communications at 336-383-5796.

Composition Guidelines
Architect renderings can be used for two years only. At the end of the second year, advertiser

must submit a new ad without renderings.

Advertiser Guidelines
Preferred locations are restricted; they cannot advertise a packager or any MBACVB member

selling accommodations.

Ethical Advertising

Truth in advertising by advertisers is a must. If false or misleading advertising is discovered, the
ad will be rejected. The MBACVB is not responsible for false or misleading advertising.



