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ECONOMIC Indicators

A D D I T I O N A L  E CO N O M I C  I N D I C ATO R S
Monthly statistics for the following economic indicators can be found in the CVB Insider special section 
of the Grand Strander: 
Accommodations Tax Collections 
Admissions Tax 
Airport Activity
Gross Retail Sales
Sources: Bureau of the Census, S.C. Employment Commission

RESIDENTIAL CONSTRUC TION PER MITS NOVEMBER 20 09 
LOCATION Myrtle Beach Unincorporated North 

Myrtle Beach
Surfside 
Beach

Georgetown 
County

Single Family Units 9 85 7 0 13
Single Family Units Cost $1,267,009 $11,178,442 $1,771,377 $0 $2,015,220
Multi-Family Bldgs. 3 0 1 0 0
Multi-Family Units 50 0 12 0 0
Multi-Family Bldgs. Cost $2,390,239 $0 $2,674,528 $0 $0

RESIDENTIAL CONSTRUC TION PER MITS NOVEMBER 20 0 8 
          LOCATION Myrtle Beach Unincorporated North 

Myrtle Beach
Surfside 
Beach

Georgetown 
County

Single Family Units 1 72 6 1 10
Single Family Units Cost $190,120 $10,610,758 $1,566,132 $262,565 $2,732,452
Multi-Family Bldgs. 0 0 1 0 0
Multi-Family Units 0 0 15 0 0
Multi-Family Bldgs. Cost $0 $0 $3,343,160 $0 $0

current technology. “You have to stay on the 
cutting edge of everything,” she said.

As the demand for better, faster IT products 
and services has grown, Mercom has 
responded. “Networks are now seen as 
a utility,” Stella Mercado said. “Just like 
electricity. If your network goes down, you 
can’t work.” In recent years, the company has 
tried to attract more private sector clients.
Stella Mercado said she can help a variety 
of businesses in a variety of ways. Mercom 
can set up wireless networks for hotels, 
video conferencing for accounting fi rms 
and electronic record-keeping systems for 
hospitals. “You want to be diversifi ed,” she 
said. Although keeping up with technological 
advances is critical for an IT fi rm, Mercado said 
maintaining Mercom’s success also depends on 
a basic tenet of business. “The biggest thing 
is mainly taking care of the customers and 
clients, and understanding what their needs 
are,” she said. “It’s not rocket science.”

Editor’s Note: Article courtesy of the 
Horry County Business Journal. Photo 
courtesy of Mercom Corp.

MERCOM, Continued From Page 11
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*Dr. Taylor Damonte, Director • Clay Brittain, Jr. 
Center for Resort Tourism • Coastal Carolina University 
tdamonte@coastal.edu
Source: Horry County Department of Airports

HELP US HELP YOU
Provide data to CCU

By sending in your weekly numbers, you will be providing valuable data 
that helps us to keep updated information. For more information, please 
contact Dr. Taylor Damonte, director of Clay Brittain, Jr. Center for Resort 
Tourism at Coastal Carolina University, tdamonte@coastal.edu.

Jan Feb Mar Apr May Jun

2009 $55.45 $67.68 $81.07 $97.33 $91.73 $121.41
2008 $58.54 $73.02 $82.28 $99.05 $89.34 $124.70
2007 $55.95 $71.90 $83.84 $98.29 $116.61 $144.34

Jul Aug Sept Oct Nov Dec

2009 $109.44 $120.10 $94.04 $74.28                        
2008 $119.48 $125.09 $71.82 $69.97 $69.80 $59.92
2007 $162.96 $129.77 $93.15 $76.80 $68.82 $59.20

*Jan. 1 – Jan. 31

Category % Change
Lodging +23.16%
Amusements -0.22%
Theaters +25.72%
Dining +3.25%
Shopping +9.43%
Watersports +80.05%
Weddings +121.41%
Golf -1.51%
Additional Services -43.33%

Jan Feb Mar Apr May Jun

2009 29.54% 40.09% 49.82% 52.82% 50.13% 67.79%
2008 32.12% 49.96% 55.21% 54.75% 45.91% 65.42%
2007 34.01% 53.01% 64.18% 69.10% 60.85% 74.59%

Jul Aug Sept Oct Nov Dec

2009 66.49% 65.31% 59.23% 56.82%
2008 70.42% 73.73% 40.26% 51.23% 39.88% 25.22%
2007 82.94% 75.78% 62.40% 54.25% 39.86% 24.74%

For more information, contact: Bill.Rosenthal@VisitMyrtleBeach.com
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YTD Referral Click % Change*
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2008 2009 Change
Arrivals 49,604 45,919 -7.4%
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Jan Feb Mar Apr May Jun

 % Change 18.81%
2010 483,403
2009 406,873 459,712 588,396 525,240 637,311 973,668

Jul Aug Sept Oct Nov Dec

 % Change
2010
2009 979,218 495,876 263,319 185,891 152,652 156,839

Jan Feb Mar Apr May Jun

 % Change 54.41%
2010 415,802
2009 269,285 283,597 388,477 374,741 454,265 636,928

Jul Aug Sept Oct Nov Dec

 % Change
2010
2009 661,649 362,303 219,612 209,757 193,073 166,664
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Percentages Shown Are 
Percent Change From 
Previous Year

Percentages Shown Are 
Percent Change From 
Previous Year

Percentages Shown Are 
Percent Change From 
Previous Year

For more information regarding additional 
research conducted by the chamber, 
contact Wendy Bernstein at
Wendy.Bernstein@VisitMyrtleBeach.com

Sources: S.C. Departments of
PRT and Revenue
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GEORGETOWN COUNTY ADMISSIONS TAX
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HORRY COUNTY ACCOMMODATIONS TAX COLLECTION

GEORGETOWN COUNTY ACCOMMODATIONS TAX COLLECTION
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For more information reg
research conducted by the
contact Wendy Bernstein
Wendy.Bernstein@VisitM
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HORRY COUNTY GROSS  RETAIL SALES

GEORGETOWN COUNTY GROSS  RETAIL SALES

Dec 08 Jan 09 Feb 09 Mar 09 Apr 09 May 09 Jun 09 Jul 09 Aug 09 Sept 09 Oct 09 Nov 09
$366,849 $300,112 $347,932 $678,792 $987,078 $675,239 $1,061,001 $1,455,540 $1,138,652 $715,879 $631,837 $488,385

Dec 08 Jan 09 Feb 09 Mar 09 Apr 09 May 09 Jun 09 Jul 09 Aug 09 Sept 09 Oct 09 Nov 09

$36,563 $46,605 $72,635 $116,329 $142,985 $110,496 $58,191 $63,695 $52,761 $64,058 $95,748 $62,002

Dec 08 Jan 09 Feb 09 Mar 09 Apr 09 May 09 Jun 09 Jul 09 Aug 09 Sept 09 Oct 09 Nov 09
$256,469 $269,683 $395,972 $662,891 $1,019,581 $1,149,159 $2,213,337 $3,056,237 $2,395,577 $1,176,190 $658,346 $388,103

GEORGETOWN COUNTY ACCOMMODATIONS TAX COLLECTION

Dec 08 Jan 09 Feb 09 Mar 09 Apr 09 May 09 Jun 09 Jul 09 Aug 09 Sept 09 Oct 09 Nov 09

$67,004 $17,539 $24,612 $37,800 $70,163 $99,400 $224,278 $344,034 $248,121 $150,659 $50,282 $35,551
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Dec 08 Jan 09 Feb 09 Mar 09 Apr 09 May 09 Jun 09 Jul 09 Aug 09 Sept 09 Oct 09 Nov 09
$562,613,878 $422,772,834 $517,358,684 $584,583,550 $615,868,513 $668,172,831 $805,335,686 $929,354,884 $806,358,917 $675,905,291 $541,626,820 $519,374,107

Dec 08 Jan 09 Feb 09 Mar 09 Apr 09 May 09 Jun 09 Jul 09 Aug 09 Sept 09 Oct 09 Nov 09
$93,967,746 $70,648,740  $82,686,714 $94,619,533 $91,775,263 $109,328,268 $120,329,093 $118,814,002 $98,664,561 $100,621,351 $82,862,945 $73,668,887
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