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ECONOMIC Indicators

A D D I T I O N A L  E CO N O M I C  I N D I C ATO R S
Monthly statistics for the following economic indicators can be found in the CVB Insider special section 
of the Grand Strander: 
Accommodations Tax Collections 
Admissions Tax 
Airport Activity
Gross Retail Sales
Sources: Bureau of the Census, S.C. Employment Commission

RES IDENTIAL CONS TRUC TION PER MITS JANUARY 20 09 
LOCATION Myrtle Beach Unincorporated North 

Myrtle Beach
Surfside 
Beach

Georgetown 
County

Single Family Units 10 65 6 0 8
Single Family Units Cost $1,530,322 $8,902,107 $1,566,132 $0 $2,185,962
Multi-Family Bldgs. 0 0 1 0 0
Multi-Family Units 0 0 18 0 0
Multi-Family Bldgs. Cost $0 $0 $4,011,792 $0 $0

RESIDENTIAL CONS TRUC TION PER MITS  JANUARY 20 0 8 
          LOCATION Myrtle Beach Unincorporated North 

Myrtle Beach
Surfside 
Beach

Georgetown 
County

Single Family Units 6 131 14 5 30
Single Family Units Cost $1,899,184 $18,973,758 $3,309,507 $1,686,950 $6,634,042
Multi-Family Bldgs. 2 1 1 0 2
Multi-Family Units 14 15 66 0 11
Multi-Family Bldgs. Cost $1,972,426 $1,296,735 $14,709,905 $0 $1,153,900

How long does the 1 cent tax increase last? 
The council will determine that but they may 
not implement the fee for longer than 10 years.

How will the chamber handle dues and 
advertising contributions if the city of 
Myrtle Beach implements the fee and other 
cities or towns do not? The chamber will 
ensure a level playing fi eld for all businesses 
with each advertiser receiving a comparable 
level of benefi ts for a comparable level of 
investment. This fee, if passed, will not impact 
our dues structure for standard chamber 
membership nor for membership in the 
Hospitality Partnership.  

As for the contributions to the marketing 
campaign (i.e., Myrtle Beach Area CVB dues), 
a varied investment schedule exists that off ers 
volume-based and fl at-rate contributions; 
we anticipate that will continue for businesses 
in areas where the fee is not implemented. 
If the fee is levied in the City of Myrtle Beach,                  
it will replace the portion of CVB contributions 
that are volume-based, though base-level 
dues for CVB services will still be in place 
(i.e., the 1 percent fee would replace the 
dollar-per-room-night or other volume-based 
contributions for those businesses impacted 
by the new tourism fee). 

What can I do to support the Tourism 
Development Fee? Let the Myrtle Beach 
City Council know you support the 1 cent 
sales tax. Stress the importance of enabling 
our local economy to grow. City Council 
contact information can be found at 
MyrtleBeachAreaChamber.com/area/
public_offi  cials.html  

*Source: Dr. Donald Schunk, research economist, 
BB&T Center for Economic and Community 
Development, Coastal Carolina University 
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Percentages Shown Are 
Percent Change From 
Previous Year

Percentages Shown Are 
Percent Change From 
Previous Year

Percentages Shown Are 
Percent Change From 
Previous Year

For more information regarding additional 
research conducted by the chamber, 
contact Wendy Bernstein at
Wendy.Bernstein@VisitMyrtleBeach.com

Source: S.C. Departments of
PRT and Revenue,
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HORRY COUNTY ADMISSIONS TAX 

GEORGETOWN COUNTY ADMISSIONS TAX

HORRY COUNTY ACCOMMODATIONS TAX COLLECTION

GEORGETOWN COUNTY ACCOMMODATIONS TAX COLLECTION

HORRY COUNTY GROSS  RETAIL SALES

GEORGETOWN COUNTY GROSS  RETAIL SALES

Feb 08 Mar 08 Apr 08 May 08 Jun 08 Jul 08 Aug 08 Sep 08 Oct 08 Nov 08 Dec 08 Jan 09

$390,470 $963,882 $1,020,330 $906,616 $1,252,890 $1,396,305 $1,458,563 $556,258 $617,133 $621,607 $366,849 $300,112

Feb 08 Mar 08 Apr 08 May 08 Jun 08 Jul 08 Aug 08 Sep 08 Oct 08 Nov 08 Dec 08 Jan 09
$72,874 $137,010 $163,714 $117,158 $63,804 $44,241 $70,375 $61,920 $116,165 $76,208 $36,563 $46,605

Feb 08 Mar 08 Apr 08 May 08 Jun 08 Jul 08 Aug 08 Sep 08 Oct 08 Nov 08 Dec 08 Jan 09

$483,866 $871,658 $1,109,237 $1,461,127 $2,592,125 $3,344,604 $2,658,074 $933,300 $669,689 $456,076 $256,4696 $269,683

GEORGETOWN COUNTY ACCOMMODATIONS TAX COLLECTION

Feb 08 Mar 08 Apr 08 May 08 Jun 08 Jul 08 Aug 08 Sep 08 Oct 08 Nov 08 Dec 08 Jan 09

$30,091 $55,457 $71,368 $107,792 $257,285 $324,617 $284,645 $91,491 $56,834 $40,974 $67,004 $17,539
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Feb 08 Mar 08 Apr 08 May 08 Jun 08 Jul 08 Aug 08 Sep 08 Oct 08 Nov 08 Dec 08 Jan 09

$577,862,905 $688,707,198 $766,145,587 $753,100,480 $937,117,351 $1,094,705,034 $918,607,616 $672,118,686 $563,572,991 $540,606,805 $562,613,878 $422,772,834

Feb 08 Mar 08 Apr 08 May 08 Jun 08 Jul 08 Aug 08 Sep 08 Oct 08 Nov 08 Dec 08 Jan 09

$97,356,306 $101,819,490 $122,014,295 $107,245,704 $158,176,300 $152,022,635 $124,347,100 $111,954,396 $97,503,863 $90,491,183 $93,967,746 $70,648,740
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*Dr. Taylor Damonte, Director • Clay Brittain, Jr. 
Center for Resort Tourism • Coastal Carolina University 
tdamonte@coastal.edu
Source: Horry County Department of Airports

HELP US HELP YOU
Provide data to CCU

By sending in your weekly numbers, you will be providing valuable data 
that helps us to keep updated information. For more information, please 
contact Dr. Taylor Damonte, director of Clay Brittain, Jr. Center for Resort 
Tourism at Coastal Carolina University, tdamonte@coastal.edu.

Jan Feb Mar Apr May Jun

2009 $55.45
2008 $58.54 $73.02 $88.87 $95.87 $111.84 $145.72
2007 $55.95 $71.90 $83.84 $98.29 $116.61 $144.34

Jul Aug Sept Oct Nov Dec

2009
2008 $159.59 $125.09 $83.14 $77.98 $69.80 $59.92
2007 $162.96 $129.77 $93.15 $76.80 $68.82 $59.20

* Jan. 1 - Mar. 31

Category % Change
Lodging +36.15%
Amusements -5.95%
Theaters +8.37%
Dining +56.09%
Shopping +58.86%
Watersports +89.98%
Weddings +22.48%
Golf +26.95%
Additional Services +53.38%

Jan Feb Mar Apr May Jun

2009 29.54%
2008 32.12% 49.96% 62.09% 60.00% 58.93% 72.96%
2007 34.01% 53.01% 64.18% 69.10% 60.85% 74.59%

Jul Aug Sept Oct Nov Dec

2009
2008 83.39% 73.73% 52.17% 55.87% 39.88% 25.22%
2007 82.94% 75.78% 62.40% 54.25% 39.86% 24.74%

For more information, contact: Bill.Rosenthal@VisitMyrtleBeach.com

OCCUPANCY PERCENT PER ROOM WEEK*
(March 1, 2009 - April 11, 2009)

2008 2009
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AVERAGE DAILY RATE PER ROOM WEEK*
(March 1, 2009 - April 11, 2009) 

JANUARY AIRPORT ARRIVALS

UNIQUE User Sessions

2008 2009 Change
JAN 347,720 406,873 17.01%
FEB 358,112 459,712 28.37%
MAR 426,144 588,396 38.07%

2008 2009 Change
JAN 217,261 269,285 23.95%
FEB 215,092 283,597 31.85%
MAR 279,302 388,477 39.09%

JANUARY FEBRUARY

2008

2009

ADVERTISER Referrals

JANUARY FEBRUARY

2008

2009

YEAR OVER YEAR
YTD Referral Click % Change*

2008 2009
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2008 2009 Change
Arrivals 42,484 32,955 -22.43%

2008 2009

48.64% 43.37%

$80.26 $70.88
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