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Fe b r u a ry Airport A c t iv i t y

2003 2004 change

Arrivals 3 1 , 8 5 1 4 5 , 0 3 0 4 1 . 3 8%
Departures 2 9 , 8 5 3 4 4 , 2 4 8 4 8 . 2 2%

Percentage 
change +24.4%

Residential Construction Permits - Fe b r u a ry 2004
Location Myrtle Beach Unincorporated North Myrtle Beach Surfside Beach           Georgetown County

Single Family Units 6 235 24 8 25

Single Family Units Cost $3,030,172 $29,248,965 $3,747,542 $1,518,117 $5,371,320

Multi-Family Bldgs 5 5 0 0 0

Multi-Family Units 141 57 0 0 0

Multi-Family Bldgs Cost $18,309,000 $3,883,874 $0 $0 $0

Residential Construction Permits - Fe b r u a ry 2003
0Location Myrtle Beach Unincorporated North Myrtle Beach Surfside Beach           Georgetown County

Single Family Units 5 234 25 5 35

Single Family Units Cost $185,050 $29,142,586 $3,030,152 $809,306 $6,230,756

Multi-Family Bldgs 3 3 1 0 2

Multi-Family Units 117 27 4 0 8

Multi-Family Bldgs Cost $17,468,180 $2,143,000 $363,770 $0 $404,000

Fe b r u a ry Admissions Tax

2003 2004 change

Horry County $651,503 $712,836 9.4%
Georgetown County $112,624 $136,760 21.4%

Horry County Accommodations Tax Collections

Fe b r u a ry Gross Retail Sales

2003 2004 change

Horry County $443,214,477 $516,825,422 16.6%
Georgetown County $78,635,946 $82,916,174 5.4%  

Fe b r u a ry U n e m p l oy m e n t
(number of persons in labor force, rate)

2003 rate 2004 rate

Horry County 101,400 7.2% 109,960 6.5%
Georgetown County 26,060 13.9% 25,810 15.8%

2003

2004

January
Percentage 

change +5.9%

February
Percentage

Change +21.2%

March

Percentage 
change +11.0%

January
Percentage 

change -6.3%

February
Percentage

Change +40.4%

March

Georgetown County Accommodations Tax Collections
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iana Greene, vice president of
marketing for the Myrtle Beach
Area Chamber of Commerce
since 2001, has

been chosen as the orga-
nization’s vice president
of membership programs
and services. 

The newly formed
membership programs
and services division
combines the visitor cen-
ters and membership
divisions. “With the
recent retirement of Dee Briggs and the
departure of Sara Moore, the time was
ideal to combine our efforts to increase
our synergy and efficiencies geared
toward membership growth and devel-
opment,” said Brad Dean, the chamber’s
president and CEO.

Greene will be responsible for devel-

oping and implementing the chamber’s
membership programs and services, cre-
ation of a strategy that grows member

businesses, increases the
chamber’s membership and
overall retention, and services
member’s needs. She will also
oversee new chamber sales
initiatives, visitor center objec-
tives, and manage the mem-
bership sales program. 

“I am very excited over
Diana’s decision to accept this
critical position within the

chamber. Her experience and training
make her a perfect fit for heading our
sales, membership, and visitor centers
efforts. She will be able to provide
proactive, innovative leadership to
ensure we have a world-class team in
this newly formed division,” stated Dean.

D
Diana D. Greene Named Vice President of Membership
Programs and Services

magine answering hundreds of
questions a day, everything from
“What hotels allow pets?” to “Who
do I call to pick up my garbage?”  

That’s exactly what the staff of the call
center and visitor centers handle every
day.

“Not only do our folks represent the
Grand Strand as a destination, but they
are often asked questions about specific
member businesses. With the pace of
growth and change in this area, it is a
monumental task to keep up to date,”
explained Trina Scabery, supervisor of
the call center and information services.
“In an effort to be armed with the latest
information, we encourage members to
participate in Armchair Fams.”

Each Monday at 10 a.m., Scabery, the
managers, and Call Center personnel
host a member for an Armchair Fam to
learn more about the member’s business. 

“It helps us to be able to match a
name with a face, and we use the infor-
mation we get to better answer the hun-
dreds of thousands of questions we field
each year from walk-in guests and
callers. The benefit for the member is the
possibility of more business referrals,”
said Scabery.

Appointments are limited and are
scheduled on a first-come, first-served
basis. To schedule an Armchair Fam, call
Scabery at 916-7228 or e-mail at
scaberyt@mbchamber.org.

I
Members Invited to Participate in Armchair Fams

$15,130

$388,435

$646,488

$533,538

we initiated two years ago, funds were set
aside specifically for this new campaign
to help rejuvenate June.”

A budget of $200,000 was allocated,
with $50,000 earmarked for direct mail,

$75,000 for television, and $75,000 for
the Internet, Greene said, adding that the
campaign is expected generate more than
80,000 leads at a cost of $2.49 per lead.
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